Representing Yourself and Your Agency Online:
Why it is Important to be Cautious About Using Social Media

* Write or publish anything you wouldn A*
put on a billboard.

g “Fr_iend” clients, former clients, or
their families.

* Use the Internet as a forum to “vent”
_about work, your agency, or clients’
m_formation. (Bosses, co-workers or
clients could stumble upon your site!)

‘ « Make your profile “privatg” and |imit
access to your personal information.

» Remember you are always representing
your agency. l
« Write smart! Always think before you type. i

« Be aware of the dangers of posting
photographs — once in cyberspace,

anyone can find them!
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